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FOUNDER/CEO of LYRRA
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ONLINE STREAMING KOL
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WHY ME?

Media/PR

1. 15+ years experience in PR,
marketing and media industry

2 Publish monthly magazine, LYRRA
3. Published over 8 restaurant guide
books partering with CITIC Bank
and VISA

Model/KOL/TV
hostess ;

1.Model for 100+ brands
2.0wner/creator personal TV show
60 M viewers per ep

3. 30+ hours per month live
steaming in 2020

Entrepreneur

1.Founder of media and PR
company LYRRA since 2016
2. Founder of first shareable
charging company in US- POP
Charge since 2019.



HOW DID I LIVE STREAM
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BRANDS I WORKED WITH
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HOW TO
BE A LIVE

influencers

STREAM e
KOL

OoOWns personal account

OEM/Platform choose




How TO WORK
WITH BRANDS

brands/ agency company/KOL research /education choose/time sign



J N

what kind of trouble”?

1.brand culture
2.fans
3.exclusive
4 tee




TRENDS
FOR KOL

INFLUENCE
D




HOW
OFTEN
PEOPLE
WATCH

LIVE
STREANMI

NG

2020 JAN-JUN

29.27%% MANY TIMES PER DAY

16.5 %2 ONE TIME PER DAY

25.67% 4-6 TIMES PER WEEK

14.27¢ 1-3 TIMES PER WEEK

16.5% 1-3 TIMES PER MONTHS



WHAT DO
PEOPLE CARE
ABOUT KOL

11.8%

PRESENTATION
19.6%

PLATFROM
12.7%

THE TYPE OF CONTENT
17.6%

13.7% PRODUCTS
14.7%



WHAT ARE THE
TRENDS?

Ol 02
BRANDS WILL FIND Prices will be lower and
THEIR OWN DEDICATED BRANDS WILL BUILD lower

KOL THEIR OWN LIVE
STREAMING ROOM



THINGS
TO RELY
ON KOLs




What do KOL
care about

Price of the Personal exposure Profit Brand awareness Exclusiveness
products



What kind of brand we would love to —>
work with

famous brand cosmetic home appliances

pet supplies exclusive low price




What kind of brand we would not love to

WOrk with

commission too low

the product market
Is too competitive

not famous

same time but other
KOLs price lower

no entrance fee

not my area



example




what is good for live streaming ~




TAOBAO

TIK TOK




Contact Me

Wed love to talk about g v
all things marketmg

— INSTAGRAM
angelinasaiyili

— email
specialli@l63.com






