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Impact Recent Reforms and Regulation Trends on Foreign Investments
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—China's reform of Hukou —Reform of house ownership

——Governments at all level appealing to talents——Foreigner's residence permit in China

Relevance of Other Policies

Figure 60
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Reform of Residence Permit by Life Cycle
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—Air quality issues —nattractive career opportunities ——High job turnover

Employees starting their own businesses =——Healthcare facilities availability and quality =——High compensation package expectations
—Internet/social media restrictions —Reluctance to relocate —Skills and competences below expectations

—Not enough blue collars

Challenges in Retaining and Attracting Chinese Talents
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——Removal of market access barriers —— Anti-graft campaign ——Rule of law
Reform of State Owned Enterprises (SOEs)=——IPR protection enforcement —Simplification of bureaucratic procedures

Rating oh the Government’s Effort in the Last 3 Years
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—Access to the largest consumer market ——High demand for your products/services
- Lower production costs Cheaper/easier procurement of manufacturing materials
—Possibility to attract qualified local talents —— Availability of local incentives
— Robust economic growth —Dynamic business environment

Opportunities in Doing Business in China

Figure 70
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Challenges and Obstacles in Doing Business in China

Figure 71

ar=

at XJTLU

g' PR

== \/ague or unclear regulations

== Recent economic slowdown

== Rising labour costs
Market access barriers

= nfair competition with State Owned
Enterprises (SOEs)

== Possibility to attract qualified local talents

= Possibility to attract qualified foreign
talents

== |PR infringement

= Forced technology transfer

= Restrictions to access incentives or

financing
= Cyberspace strict regulations and

restricions

= |nternet slowness and restrictions

== \/arket access barriers/Ownership limits
in JVs with Chinese partners

= Difficult dialogue with relevant authorities
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== Jnclear mechanisms regarding legal
dispute resolutions
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== China Social Credit System



&

Camera di Commercio Italiana in Cina
EE A 2
China-ltaly Chamber of Commerce

Not applicable
11%

Increase
33%

Decrease
23%

Not change
33%

Entry Barriers in the Next 5 Years

Figure 72

==

at XJTLU
7 E Br A S



), | (amera di Commercio Italiana in Cina N
J EP ﬁ%kﬂj I—ﬁcj ﬁ 7 at XJTLU
L/ China-Italy Chamber of Commerce ”" 5P L o 7 22

Chart Title
120
100
80

60

40

— =

20

Increased Not changed Decreased Not applicable

B Increase MW Not change mmDecrease mmNot applicable —Actual

Past and Future of the Entry Barriers

Figure 73



&

1.20
1.00
0.80
0.60
0.40
0.20

0.00

Camera di Commercio Italiana in Cina

R AR e 2
China-ltaly Chamber of Commerce

Very much

Somewhat

Undecided Not really Not at all

Impact on Business of China-US Trade War

Figure 74
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Level of Uncertainty Generated by the China-US Trade War by Industry
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