Expo Build China 2011

Date: 29 March—1 April, 2012

Venue: Shanghai New International Expo Centre, Pudong, Shanghai, PR China
Website: http://www.expobuild.com

Data Analysis (2011)

Expo Build China 2011 drew the participation from 482 top-brand exhibitors and
31,037 professional buyers over the 4-day show period.

@ Visitor Analysis by Geographic Region (2011)
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@ Region Breakdown of Overseas Visitors (2011)
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Visitor Analysis by Business Sectors (2011)
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Visitor Analysis by Job Functions (2011)
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