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Top Business Matching Service

——Start your business in China

FHW CHINA is committed to facilitate the matching between exhibitors and
reliable buyers via various methods. The renovation in 2015 is carried out to
meet more expectation.

VIB Program — Very Important Buyer

VIBs are: industrial leading enterprises with high purchasing demands, including
supermarkets, chain stores, star hotels, catering group, importers, wholesalers,
distributors etc

Before The Show - Update information about exhibitors and exhibits reqularly;
Establish connection between exhibitors and buyers.

During The Show - Business Matching on site
After The Show - Follow-up Service

Reverse Matching - Exhibitors are gquided to the matching session according to
prearranged schedule, high matching efficiency guaranteed

Part of the VIB List

® Park n Shop ® www.JD.com

® China Resources Vanguard Yihaodian.com

® AEON FOOD2CHINA

® OLE Supermarket Guangzhou Meiquan Trading Co., Ltd.
® The Ritz-Carlton Guangzhou Pepsi Co., Inc.

® Shangri-La Hotel Guangzhou GD Foodstuff Imp. & Exp. (Group) Corp.
® Shenzhen Smile Trading Co., Ltd. Watsons

® Yum! Brands, Inc. Lorence & Company

)
FOODZCHINA - strategic Partner

Matching Online, Meeting On-Site

e Offering online business matching platform for all exhibitors and buyers
in advance

® Arranging on-site matching meeting between pre-registered buyers and
exhibitors face-to-face

® 6-Month membership service provided to participants of FHW CHINA for free

® All-year promotion opportunities on www.food2china.com
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e Inherit the values and success of TUTTOFOOD &

food and hospitality shows, building up a global well-known brand of FHW Professional

e International exhibitors from over 30 different countries, 60% presence out of total

e Numerous pavilions featuring national representative food and beverage products
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GUANGZHOU core City of South China
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Diversified

Over 40 categories, 1,000 brands of food, beverage, wine and hospitality products

Various forums and seminars concurrently held by authorized experts to discuss food
and beverage industry hot topics

Varied new products launched grasping the latest tendency and technology

All-day Wine & Food Tasting Events impressing the sense with pleasure

Add-value service from partners for food importing to China
-Logistic Solution

-Consultant of food inspection and quarantine
-Assistant of online sales channels setting up
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# Forums and seminars are held in FHW CHINA 2015 to convey

the message of Expo Milano 2015 “Feeding the Planet, Energy
for Life”

* Expo Milano 2015 showcase area is set on FHW CHINA bringing

the latest and hottest food and beverage industry trends to China

# In October, during the Guangdong Week of Expo Milano 2015,

the awarded performances from FHW CHINA 2014 Expo Preview
Area are presented. The rehearsals are carried out during
FHW CHINA 2015

# Qualified buyers are invited to visit Expo Milano 2015 and

participate in match-making activities in May

Expo Milano 2015+Floor Plan




Exhibits Profile

::Food

::Beverage

::Hospitality

- Confectionery

- Snack Food

- Canned & Processed Foods

« Bakery Products

- Sweets & Chocolates

« Frozen & Chilled Foods

+ Aquatic Products , Meat Products

and Poultry Products

+ Seasoning & Food Ingredients
- Green Food & Organic Food
- Fruit & Vegetable

- Catering / Retail Systems
* Food Service / Catering Equipment
- Cooking Equipment
- Kitchen System and Technology
- Chilling / Freezing Equipment
- Coffee Machine and Accessories
- Vending Machine for Food
and Beverage
- Tableware & Accessories
- Tea Set
- Food and Beverage Packaging

::Wine, Spirits and Liquor

+ Soft Drinks and Fruit Juice
- Tea leaves, Tea Drinks

and Tea Products

« Coffee Beans, Instant Coffee,

Coffee Mate

- Dairy Products and Fresh Milk
- Organic Drinks, Health Drinks &

Energy Drinks

- Drinking Water & Mineral Water
+ Non-alcoholic Drinks
« Other Alcohol

\
\

- Wine, Sparkling Wine &
Champaign

- Spirits

- Liquor

* Beer

* Fruit Wine

* Health Liquor

Visitors’ Profile

- Hotels/Restaurants/Café /Bars/Pubs/Resorts
- Catering Service Consultants/ Caterers

- Hospitality Products Agents/Distributors

- Government & Trade Associations

- Food Agents/Importers/Distributors/Wholesalers

- Wine Agents/Importers/ Distributors /Wholesalers

- Large Supermarket Chains/E-commerce/Retailers

- Food/Drink/Wine and Hospitality Wholesale Markets




Powerful Background
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The first professional food and hospitality trade fair
organized by the world-leading exhibition organization in South China
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Fiera Milano

Established in 1926, Fiera Milano is the leading exhibition Group in Italy and one of the top
players in the world. Fiera Milano boasts a portfolio of professional exhibitions - both in
Italy and abroad. Each year its exhibitions attract about 30 thousand exhibitors and over 6
million visitors. Fiera Milano also owns abundant global resources and sets up its joint
venture companies in China, India, Brazil, Russia, Turkey, South Africa and Singapore.

Worldex Fiera Milano Exhibitions (Guangzhou) Co., Ltd

Joint Venture Company built by Fiera Milano and Worldex G.E.C China. Worldex Fiera Milano
Exhibitions has well inherited the experience and the team of Worldex China and
established a diversified and professional business system featuring self-run exhibitions,
international exhibition promotion and business display projects. At present it has 7 self-
run exhibitions and 1 contracted exhibition.

TUTTOFOOD

A big, highly qualified professional food business exhibition in Italy. In 2013, it
attracted over 1800 exhibitors from 48 countries and 50,000 professional visitors
from over 100 countries with more than 120,000 square meters' coverage.
TUTTOFOOD 2015 will be held during May 3-6, 2015 during the opening of Expo
Milano 2015.

HOST

One of the largest hospitality exhibition in Europe with world reputation. The
exhibition area covered 100,000 sq meters. It attracted 1700 exhibitors from 48
countries and 133,000 visitors from 162 countries during the 5 days' show. 38.7%
visitors are from foreign countries which increased by 21% from 2011. Host 2015
will be held during Oct 23-27, 2015 during opening of Expo Milano 2015.
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FOOD HOSPITALITY WORLD (FHW) CHINA 2014 was successfully held in Area B, China Import and Export
Complex from November 11th to 13th , 2014. It covered an area of 8,000 square meters with the
participation of nearly 400 companies from around 20 countries. The 3-day fair attracted over 12,000 trade
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SRR WE EXHIBITORS AND BUYERS

(:7 y ZRBMESREDETHENIEE B
ﬂBG'SA Exhibitors were satisfied with the show in general

;{ 91 90/ SREEIAAFHW CHINARKFEER S ST T RERES
E N 0 Exhibitors agreed that the level of FHW CHINA is higher than the average
xcellence
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Buyers were Decision Maker (including CEO, GM, purchase director, catering direct, etc.)
Decision Maker
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anmeranie Exhibitors that “have established new quality contacts at FHW CHINA”

76.7%4Y% EfrsRE "BUFHW CHINATREGETHHER , RAHATEHHE—

CFT‘IHA“M(ARKET Exhibitors that “know more about China market and make a good start ”

FI55X3#E BUSINESS MATCHING
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Food

31.79%

Wine/Spirits/Liquor

H#HOZR
Imported Snack
KRB

Leisure Food

KR/ FR
Fruit/Dried Fruit

TREE [0\
Red Wine

R e —14501%
SwE Hospitality

Sparkling Wine

WIRR/Rit

Soft Drinks/Juice
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Coffee Beverage and Products
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Tea and Tea Drinks
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Coffee Equipment and Products

HARIFE
Kitchen Ware and Stoves
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Refrigeration Equipment
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Cooperated with FOOD2CHINA, On-Site Business
Matching Meetings were held on Nov. 12. Over 40
online-pre-matching VIBs and 60 international
exhibitors participated in the business matching
meeting.
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1 on 1 on-site quiding service to over 400 VIBs helped buyers to meet their target exhibitors
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SPLENDID ONSITE EVENTS
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Busmess Reception of Consulate General of the Kingdom of the
201 55 K2 ttHE TR IS E D Netherlands in Guangzhou — 0 i NA 5014, el
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ITRE20158RFAR=HEMRERX car s, ooz il Hosted by Consulate General of the Kingdom of the Netherlands in X
Guangdong Expo Milano 2015 Preview Area - W i Guangzhou, industry-leading enterprises from the kingdom of

EBRIREEEReN , EEk=HE ¥ - _ windmills presented the most Dutch cuisine at FHW CHINA 2014
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Showing Lingnan cuisine culture, Gateway to Expo Milano 2015
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Expo Milano 2015 Official Preview Area
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Experiencing the Expo Milano 2015 “Feeding the Planet,
Energy for Life” in advance
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Suppliers Recruitment of GD E-mall
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GD E-mall, the online supermarket, established by state-owned
enterprise, held recruitment meeting to attract more food suppliers
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Tasting Event
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Logistics Solution for Cross-border E-commerce of Food Industry N - RMENEaIS i R L 2 i\ ¥ 8 m ﬁ =

Argentine Beef and Wine Tasting
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Experts gave speeches about government policies of food inspection e . MRNKZEMMS , REDTIZHERS RN, mEEERR
and quarantine and introduced the creative logistic solution of &Y N Experiencing various coffee culture, tasting supreme fresh : ' P
Cross-border E-commerce i. 4 - made coffee, chance of winning big prizes
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How to Get Success in Franchise Coffee Shop Business in China WS EEE=E e Argentine Beef and Wine Tasting
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Success key for franchise coffee shop business revealed by . .
Hosted by Argentina Consulate General in Guangzhou.
Experiencing the authentic Argentina at its food carnival.

experts; Discussion of alliance market trends in China
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China Food & Wine Industry 020 E-commerce Development Trend —q! b R & BF5=—— Bellavista Franciacortai 2B mE=S

and Strategic Positioning A i NEW AIR ON WINE - Bellavista Franciacorta Wine Tasting

A ARBR020, 5SEHARRIFERMBTIO208BFA ' M B ARFIBRBE B , Mm=Bellavista Franciacortatsm

REBMKIEEN BHEBR
Clarification of 020 mindset and positioning in China’s food and Tasting the supreme wine culture of Italy through the premier
wine industry Bellavista Franciacorta Wine.
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November 12, the “Italian Night ”, by Fiera Milano and Worldex Fiera Milano was held at W Hotel

Guangzhou. VIBs were invited to the event and met Italian exhibitors. The famous Italian football
captain who won the World Cup 2006 , Mr. Fabio Cannavaro attended the event.
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Partners of FHW CHINA 2014
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Strategic Partner

FOOD2CHINA

www.food2china.com
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Sponsors

I REREREYRERAT
J’ SINATONE GuandongSINATONE E-commerce

Logistcs co., Itd

Son  RANMEEORGERAS
== Guangdong Machinery Imp. & Exp Co., Ltd

(RM) TE
Purchasing Magazine

Oy TERRE

China Food Newspaper
EeSllat)
Special Thanks

n EARIESMNS@EE
iZ Consulate General of the Republic
of Italy in Guangzhou

BABRBIRMG

www.food2china.com
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CantonFair International Travel Co., Ltd

WREEESTESREERL
\ Exhibition Center of Hunan
Provincial Commerce Department

EFREN EFEE

gdemall.com Guodong Electronic Mall

ACM  zarmuse

FEM  Ada Lee Coffee College
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British Consulate-General Guangzhou

Guangdong Foodstuffs Import

@'@ ITRERRHEAKEANT
=  &Export (Group) Corp.
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) wewitesie 21Food&Beverage Online

- (SHERE) &
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onsulate General of Sri Lanka
in Guangzhou

. HREZREMNRREE
C

lEIw Japan External Trade

Organization (JETRO)
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!."j. .. Consulate General of the Kingdom % Consulate General of The Republic
of theNetherlands #aws. of Uganda, Guangzhou
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“We bring a lot of good coffee powder and roasted coffee beans .Many buyers showed interest to purchase good

FETUHAS
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coffee products from Uganda” TA o L

The Federation of Thai Industris
Korea Food Trade Association ! Hindusti
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Argentine Republic Consulate
General in Guangzhou
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talian Trade Agency
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“The fair was very successful. We met some serious buyers who were really interested in our products. And oh,
the coffee events are very interesting”

iC=X BRFHIEBERES

Spanish Institute for Foreign Trade

Malaysia Brand Centre

PEEAFEHS FEHSEPHOERT
China-ltaly Chamber of Commerce DITP e Department of Internationa Trade Promotion,
ST ~  Ministry of Commcerce, Thailand

"BAIRBIFSET—ERSIM (FHW CHINA) , (BR ) BRERE , EDHARINSREEEUR P EEBHEXAIST
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“Quite a few South Korean companies participated in FHW CHINA 2014. It's well organized. The organizer
arranged many business matching for us with buyers from Hong Kong and South China.”

HEBRBRERXQTMNDEL
Korea Trade - Invesl:ment Promotion Agency , Gl:j AD IREEEBANS

" Guangdong Turkish Businessmen Association
Guangzhou Office uang g Turki usi iati

. BRARTRBTZMNMBSRBHRBREBMEEL

Trade and Investment Queensland Guangzhou Office

i Trade and Investment, South China, Hong Kong and Taiwan,
- Investmant - Aystralia New South Wales Government Business Office
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BENEEFE. HFEE

Innovative Marketing Platform,Digital Media

020 EX B EE H AR AR AR IRMHE
020 Internet of Things Marketing System Technology Service Provider
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iPeanut ChinaLink
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