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2013 SR Luxpo Message

Name: Royal Asscher-Beijing Sparkle Roll Luxury Brands Culture Expo 2013 Fall
Venue: China National Convention Center - Beijing - China

Theme: Perfection of Age with Glamor and Peerage

Decoration Time: October 8th - 9th, 2013

Period: October 10th -14th, 2013

Area: 11,000

Estimated Audiences: 15,000 - 20,000 (High-end Customer Group)

Review of 2012 SR Luxpo

Name:Beijing Sparkle Roll Luxury Brands Culture Expo 2012 Fall

Theme: The New Age of Luxury

Participants: 47 exhibitors, around 20 categories, from 11countries and regions
On-site Trading Volume: Approximately RMB 42.6 million

Intended Trading Volume: Approximately RMB 55 million

Total No. of Visitors: 6,118
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About the Venue

China National Convention Center is located in the focal area of Asian
Olympic & Olympic Games Business District, with extremely
convenient traffic, and complete surroundings of facilities, it also has
intelligent facility design and top-tier management system, will be fully
satisfied with different scales of exhibition, convention, banquet, brand
custom activities and other service requirements, that would be a
leading convention of the world.
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Exhibition Scope and Brands

[Exhibition Scopel

Luxury cars, top sports cars, limousines, private aircrafts, luxury yachts;
high jewelries, valuable watches, watch winders; top-tier acoustics,
high-end and high-tech products; red wine imported from top 8
Chateau in France, Spirits, cigars/cigarettes/smoking sets; customized
beverages and cuisines; private financial/bank services; high-end
hotels, luxury properties; interior designs; limited leather products,
branded dresses and personal adornments; handcrafted housing and
accommodations; luxury trips; golf clubs/yacht clubs/private lounges;

artwork appreciations ...

[Exhibition Brands/ZRiE & EMREE]
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Absolute Advantages

Sparkle Roll Group not only has 17 years of incomparable resource advantages in
the retailing domain of Chinese luxury goods, but will be dedicated to open up an
independent Chinese legend of luxury brands exclusively for you.

Value of the Platform:

As the most professional and authoritative feast of global independent luxury
Expo, Sparkle Roll will provide the most accurate and unique ways of display of
the luxury brands cultural essence;

Value-added services system--extension and pre-sell;

“SR Pinnacle Brands' Industry Alliance” connects bridge between brands which is

highly efficient, interoperable and seamless.
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Value of Guest Visitors:

“Sparkle Roll Glory Club” has accumulated more than 10,000 efficient consumer
groups of luxury car owners, top-tier jewelry owners, wine collectors and luxury

goods buyers;

Organizing committee will directly send out 45,000 VIP invitation letters within 2
months through of first/business class boarding pass advertising of Beijing

International Airport;

More than ten strategic partnership companies including private banks, high-end
investment institutions and EMBA business school will ensure that multitudinous

high-net-worth customers to visit SR Luxpo.
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Brands Culture Spreading Value:

Organizing committee is accurate and professional to select Chinese luxury brands
culture media communication channels in order to fit the media communications
strategy in an efficient way, and fully covered the Chinese circle of high-end clients;
High-end lifestyle media partners will fully support SR Luxpo, official media 'SR}
around 40 media partners with full participation, hundreds of media who gave a

whole coverage;

360 degree brands culture spreading and promotion including official press

conferences, brand special coverage, exclusive interviews and etc.
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Platform of business networking value:

Central stage - the Committee will fully support the brands customized shows and

performances;

Arrange venue-embedded grant opening party, official charity dinner & appreciation

gala dinner;

SR Luxpo set a series of theme display and experience zone, like district of high
jewelries and limited edition watches, luxury handcraft furnishing, high-end
properties, ioint exhibition and etc.;

SR Luxpo 2013 will be held simultaneously with Royal Asscher Cup Golf Elite

Invitational Tournament. SR Luxpo exhibitors will be invited to witness and

participate thus manifesting the crossover of independent luxury brands.
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Advertisement Resources/] &5&iR

Outdoor Advertising/ 9N &5

Giant Glass Curtain Wall Advertising
Specification: 18m(W)x18m(H)

Rate: 32,500.00 USD/pc/Exhibition Period

BRI S

HAERYT : 18m(58) x18m(&)
4% : 200,000.00
ABf/m/EHA

Outdoor Large-size
Advertisement Board
Specification: 10m{W)x4m(H)
Rate: 3,200.00
USD/pc/Exhibition Period

FAMKIEES S

HHERT : 10m(EE)x4m(E)
{14& : 20,000.00

AR/ EE

Flag Advertisement
Specification: 0.5m({W)x1.8m(H)
Rate: 3,200.00

USD/10 units/Exhibition Period

B

MR : 0.5m(5)x1.8m(E)
114 : 20,000.00
ART/104E/FEHA

12 www.srluxpo.com

The advertisement will be presented on the glass
curtain wall above the main entrance of the exhibition
hall, which faces the Bird" s Nest. The prominent and
striking position could guarantee high audience
rating for the transmission of the advertising, which
will certainly demonstrate exhibitors’ strength.

IFENTREENOLSRIERE , mRSE | S8HEE
ERMIERILE T SEBHERAE , EERHL.

The exquisite large-size outdoor advertisement board
is located in front of the entrance of the exhibition hall,
which faces the Bird' s Nest and is close to street with
high demonstration effect.

BERRIARFPIN SRUTRIBACSN , @E
B |, RWPER , WS,

Advertising is located at the main entrance of east
square pavilion, along the main road and lane,
with wide coverage, strong visual and continuity
visual characteristics

IIEMNTRIBEADIMUER ST ERGREE , 8
el EEIGENENMY. TR A,

Innovative Advertising in Exhibition Hall/B3AREIE &

Carpet

Specification: 3m(L)x3m(W)
Rate: 10,000.00

USD/3 pcs/Exhibition Period

b

ABRT : 3m(iK)x3m(E8)
1145 : 60,000.00
AEH/31/RHE

Innovative Advertising
Specification: special-shaped

Rate: Please check with the Organizer

SIEEE S
HER - B
g mEEES

Innovative advertising, suitable for displaying brand
logos.

ISR | EERBEWLOGO &,

The set-up can be customized based on exhibitors’
needs to amplify the brand’ s unique image.

e EGRETRIERABERHIT MR, ER
IRt A AR,

Regular Advertising inside Exhibition Hall/BIERES &

Theme and Message Backdrop
Specification: 3m(W)x3m(H)
Rate: 8,000.00
USD/pc/Exhibition Period

THREREEE &
IR : 3m(E)X3m(E)
1% : 50000.00
AR/ EH

At the same location as Luxpo s message, will
distinguish the advertising brands position and allows
the audience to deeply understand the advertising
contents.

SERETRESRE—NE  REARHEN , EF
MARRNT B ERA.
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Pillar Advertising
Specification: 1.45m(L)x 1.45m
(W) x3.6m (H)

Rate: 2,500.00
USD/pc/Exhibition Period

T

HER : 1.45m({&)x 1.45m(58) x 3.6m (=)
111#& : 15,000.00

AEH//ER

Wall and Light Box Advertising
Specification: 9.35m(W)x4.7m(H)
Rate: 7,000.00

USD/pc/Exhibition Period

AT S

HUBRT @ 9.35m(58) x4.7m(7)
1% : 40,000.00

ARH/A/ R

String Flag Advertising

Specification: 0.6m (W) x1.5m (H)
Rate: 3,200.00

USD/9 pcsx4 rows / Exhibition Period

BIES

HHER : 0.6m(EE)x1.5m(E)
{148 : 20,000.00 AR/

O < 4HE/ RS

Signs Advertising

Specification: Tm(W)x2m (H)/in the area
Rate: 1,500.00

USD/pc/Exhibition Period

femhEr-&
ARERY : Im(EE)x2m(B) ( XA )
#14& - 10,000.00

The novel and high-quality advertising
mode would facilitate the audiences’
profound comprehension of the content
of the advertisement.

FRHA , REERNS SHAETIAR
ETHIERE.

The advertisement is placed on the inner
wall of the exhibition hall, which is suitable
for the enterprise LOGO.

TETRTAE , ESRMEWL0GO,

Sets of string flags play a significant role
in attracting audience’ s attention, which
are suitable for the enterprise LOGO.

FRBRIEBEMAREIRFNRS D, ETFR
HERLOGO,

Signs are the efficient guidance for tourists’
visit, which will efficiently strengthen the
friendliness of exhibitors’ brands.

ETMESTMNENSES|  EERIERRER
mRhEAETIE.

AEM//ER

Notes:

On-site advertisement without specific indication shall subject to the rate of the exhibition &=t

period iR SR R R DR ERNE

The advertisement and creative devices with less than 3 days of deployment preparation
period will be surcharged 50% urgent fee

The production of advertisement requires the provision of compact disc or MO disc 7 days
before the construction date

The content of advertisement shall conform to the "Advertisement Law of the People’s
Republic of China"

14 www.srluxpo.com

IERAEESEMESIIAEIR | S0%INEEE
IS ERTESR A Z A7 RIR e T3
FERBUFS (PEARKNESE)

HEAIT

Advertising in the Catalogue/&FI &

Advertising Space: Inside Front Cover
Rate: 8,000 USD

= VA<

{14 : 50,000 AR

Advertising Space: Front Cover Gatefold
Rate: 13,000 USD

J-EAL : HERR

{i#% : 80,000 A

Advertising Space: Inside Back Cover
Rate: 8,000 USD

TEN HE

i1%% : 50,000 AR™

Advertising Space: Page fold-over
Rate: 13,000 USD

I & H=hm

#11& : 80,000 AR

Advertising Space: Inside Full Page
Rate: 3,000 USD

&AL R

{1it& : 20,000 AR

Advertising Space: Special Shape Bookmark
Rate: 10,000—13,000 USD

(according to craftsmanship)
[T BEBE
{11& : 60,000—80,000 AR
(HRIEFETZ)
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Sponsors Cooperation Program

Model 1: Sponsorship Scheme

» Black Gold Level
Honorary Titles: Title Sponsor & Strategic Partner
Quantity: One Table only

P Platinum Level
Honorary Titles: Specially Invited Honorary Partner

Quantity: One Table for each Industry

» Gold Level
Honorary Titles: Specially Invited Elite Partner

» Official Supplier of SR Luxpo

Items: Sponsorship of drinking water, gifts, superb security service, security control system,

hotel and commercial vehicles, etc.

Model 2: Official Activities

P Press Conference and Opening Countdown
» Official Opening Party
» Official Charity Dinner

P Official Supplier of Golf Elite Invitational Tournament

Items: Sponsorship of drinking water, gifts/awards, official dinner, etc.

( Please contact the Committee for more details)

16 www.srluxpo.com
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Profile of Media

Select the most effectively high-end luxury media as well as industrial economics media to spread luxury brands culture

in the PRC and to open up the gateway to the Chinese market

REAIERIA
T EARERET RN | FRE LRSI BER , EASEEREE,

Type Media %?‘é UEW%W
Official Media SR B (SREEAL)
Strategic Media Partner i::!NAADSIL\gEUP IR SRR S E O ﬁj}ig;n
CLUB ({R&ER)
'COMFORT __(&p&E)
Life Style ( FRRETED
Thirty thousand  {=RER)
CLAN {EGiE)
Bizmode _ (FERedE)
story&gaine (=EE)
Surface-China (pohaEiE tmSurface)
Fortune Generation (€::a))]
Insider (2e-mE)
World Life (FREREE)
IR : - . : ( ‘GLOBAL Fortune _ (RuE)
NOUE S R A IiE STETTTEITRTWE ; P Investor Journal (1eEEIR)
Media Partners LIFEEXPRESS SRR | ERES
Global Flying A (FREkZEE)
 LUXURIOUSNESS (PRFAE)
The Discerning Lifestyle {+LE
- (=)
METROPOLITAN (&B=)
NOBLE (&AL
Collections (D
ARTY (ARTYlgEa%)
International Golf (EFRERX)
“Shine Luxuries (lﬂk&)}
FOSPEL ({E=FOSPEL})
MONTRES (BR=ZE)
Luxury (&)
OUTSIDE {Fstd
BTV JtREBIE
style.cntv.cn S o A 7
chinadaily.com.cn T EBRERTEESN
China Economic Net Luxury Channel gaggg_gﬁ@
Chinese luxury EiZmPE
Hexun _ fmREEsS
MSN MSNEZ RIS
Savor Media SHRASE
VIVA Mobile Media VIVATCE R
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Special Thanks
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Approved by: Ministry of Commerce, the People’s Republic of China

Organizer:
China-Europe Association for Technical and Economic Cooperation
Beijing Sparkle Roll Goldenage Saga International Exhibition Ltd.
Beijing Sparkle Roll New Realm Public Relations & Planning Ltd.
Beijing Sparkle Roll Air Advertising Media Ltd.

Undertakers:
Beijing Sparkle Roll Goldenage Saga International Exhibition Ltd.
Beijing Sparkle Roll New Realm Public Relations & Planning Ltd.

Beijing Sparkle Roll Air Advertising Media Ltd.

Academic Research Institutions of Cooperation:
Research Center for Luxury Goods and Services, University of International
Business and Economics (UIBE)

Overseas Agency: PR Asia Consultants Limited

Yiu Fung Hong Kong Ltd.
ADOREUM
Official Activities Exclusive Partner:
East Morning Public Communication Organization
Exclusive Honorable Commercial Partner:

Beijing Bosstrong International Culture & Media Co, Ltd.

o BlRaE

R : pie \BEHRFEBSE
FDE  FEBUNETRASIELIS
& SRBRATE]
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IR : 2

SR Luxpo Organizing Committee

Address: 3/F, Block A, No.40 Building, Xingfuercun, Chaoyang District, Beijing, 100027, China
2 BERATE Tel: +86 400 079 0970

ADOREUM Fax: +86 10 84389768

Web: www.srluxpo.com

E-mail: srluxpo@sparkleroll.com

EREEEER

ok EEHEAPRKEEE 40 SHEARE3E , 100027
BXEEIE : +86 400 079 0970

EAZ{EHE : +86 10 84389768

BAML | www.srluxpo.com

BABE : srluxpo@sparkleroll.com
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