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Key technologies and business directions for competition edge

KU Z R MBRIRBEAS S T5MHE

This truly international and highly informative industry gathering brings together senior auto industry executives, senior Chinese government representatives and
overseas experts to explore key management challenges and business growth opportunities ranging from product and technology innovations to the latest business
models for competitive edge.

FESINEEMRESEEERMRML. ERFENTIRS, BLRAETISE. FEBRMSIISEASIEINER, N=@miEALIHN,
M ERHABNEHEUARR, HERFXBEREAITIULE KNS,

Conference Objective =i B HY

To increase understanding of the business cases (models), market factors and technology innovations critical to successful migration from ICE to
an ultra low emission hybrid and EV world

ReNEIEG (ExX) . TRENEACIFAGER, (@I CERBRAUR GBI RmaIp I i

To bring together China and foreign industry senior executives and technical experts to promote international cooperation and exchange of
expertise in auto products and services innovation with globally competitive levels of quality, reliability and safety

CREMNINSETIAIBIAERIIEA TR, WREFRINRSHRE. TRENZ2ENTE2IMRESRKF, #HTERGHEMERNRIM

To share and learn from foreign experiences in planning and policies for promoting greener personal mobility and energy efficient commercial and
public transportation

NEMFSFIMBEZENAE. HEERUA AR BRI BERETE

To promote the rapid development of a strong, energy efficient, passenger and commercial vehicle industry in China, including real partnerships
and intellectual property ownership for full access to global markets

BUPESHTENFRAENEAETLY, HMeABESFNBEMIRTNR, NMETt#E£IKT17

An unrivalled opportunity to benefit from networking, collaboration and exchange of ideas — critical issues to
be explored include:

RIFAARBMESRVIE, MTULEGE. BFSEMEIINPREES — BESRITHXEEAELE

Transforming competitiveness of China’s auto-makers for global market access ¢ Realising unprecedented vehicle and driver safety
(RAPEEBNRE AFRIMNZFNEE: BERIESE. BAK KRR BNERINZRER L BN
1N smizREn

e Light-weighting for higher performance
Roadmap for industry consolidation 2 STMENTIEE. AR
1T S FHIRZEE

o Dealer and distributor new service market opportunities
Evaluation of hybrid opportunities TN ST T A S TR RS
FRAEMNEREDZPRIRES NS

o Aligning future personal mobility with growth of China’s eco-cities
Critical steps to electrification and EV for market growth N AZSBEIR S th E YR Sk A A T AR I AR
BEBSMANXBESER: SMBSENENRBENELERRE

e Profiting from high growth aftermarket opportunities

Smart connected vehicle innovation BESEGEDIRRRETIZNS
REEBREACFSIHN S

AT I

Digital marketing and social media best practices

HFEHEMRIEA: OEM/ AFE AN RESE

Positioning for changing consumer aspirations and 3rd and 4th tier cities
RS ERH R E BRI T SR RE i

Increasing transportation efficiency of commercial and public fleets

BRURHE: STIE NS AR ZE A

China Ministries, Industry Institutes & Automotive Companies

PEZEE. (TR R

National Development and Reform Commission (NDRC)

HEERARNAEZRSS (NDRC)

Dr. Yuan Cheng Yin, Deputy President, BJEV R&D Institute,
Technical Director & Chief Engineer, BAIC Motor Electric
Vehicle Co Ltd

REGEAEL, JUSBHERIRRREREIRRK.
FEREMSERRATDRARD BRI

Mr. Wang Cheng, Executive Director, Clean Energy Vehicle
Productivity Promotion Center, China Automotive Technology
and Research Center (CATARC)

ERLE, PESEZAFGHL (CATARC)
AERERSEES RSP ORITERE

Mr. Steven Lu, Vice-President and CEQ, Team China Racing
(Formula E)

EFEfE, PEEREFN (EFEXES)
B SRFRERNITE

Dr. Song Jian, Professor and Vice President, Automotive
Engineering Development Institute, Dept. of Automotive
Engineering, Tsinghua University

REFE, BEXRFREIERYETELE
KRR

Dr. Cheng Lin, Professor, Vice Director, National Engineering
Laboratory for Electric Vehicles (NELEV), Beijing Institute of
Technology

ML, EIRBIRFENERERIERRE
(NELEV) #iRHRE|E(E

International Automotive Companies & Overseas Industry Organisations

EPrRZEE W S5EIMTIHZR

Mr. Christophe Aufrere, CTO, Faurecia, France
Christophe Aufrere ¢4, JEEH T TERERIEAE

Mr. Ridzuan Yusof, Head of Electric Vehicle Project, Proton,

Malaysia
Ridzuan Yusof5c4, SR I RT A ] EBEIEMINE
S

Mr. Francois Schoentgen, Managing Director, Powertrain BU
Transmission Asia, Continental Automotive

Francois Schoentgenst4E, APHSEEFENRS

A AR X F R 2R AR JE R B TE

Mr. Andreas Serra, Managing Director and Partner, Promotor
GmbH, Germany

Andreas Serraft4, 1EEPromotorGRABIEE

BEIEFRAUNA

Dr. Jan Fritz Rettberg, Executive, Competence Centre for
Interoperable E-Mobility, Infrastructure and Grids, TU Dortmund,

Germany

Jan Fritz Rettbergii &=, EEZAGRET I XF
A EIRMEBRHER. EMhiSmiEmMegENTOEE

Mr. Klaus Paur, Global Head of Automotive, Ipsos SA, China

Klaus PaurscE, HEREZRAEEECSE RS

Visit the Conference Website for the latest speaker updates: www.nextgenautosummit-china.com
ENESUER L ETT, THERFEHE RS www.nextgenautosummit-china.com

Ms. Boriana Lambreva, Senior Manager New Energy Vehicles
Group Strategy and Planning, Volkswagen (China)

Boriana Lambrevaiz =, AXSE (hE) AF

e SR AKAE SHIX S REE

Mr. Madani Sahari, CEO, Malaysia Automotive Institute (MAI),
Malaysia

Madani Sahari5c4, SRAISEHFTE (MAI)
BEWNTE

Mr. Christian Heep, CEO and Head of Marketing,
Bundesverband eMobilitat (BEM), Germany
Christian Heepst4E, EER @ (BEM)
BEEHITEFREHENS

Mr. Zhuo Zhang, Research Associate, Lux Research Inc., USA

ke SEE, EEPRIMAABMAR

Mr. Ralph M. Meunzel, Head of Publishing, Chief Editor,
Autohaus, Springer Automotive Media, Germany

Ralph M. MeunzelJc4E, {E[E Springer; SR F]
HEREM, AutohausTE4R

Mr. Rick Longobart, Facilities and Fleet Manager, City of Santa
Ana & President, Municipal Equipment Maintenance
Association (VIEMA), USA

Rick Longobartst4, EEIEIEMMHiRIE S ENZIEFR
MR ELEFNS (MEMA) £F%



Conference agenda =1 iXFE

Day one £—K
9.12.2013 Monday (£H1

Conference agenda =1 iXFE

Day two 28 — K
10.12.2013 Tuesday (£EF )

08:00-09:00
09:00-13:00

Key policies, planning and priorities for China’s automotive sector: The way forward for a more
sustainable and globally competitive industry
* Qvercoming the challenges of energy supply and environmental pollution

Registration Zig 538t

Morning Keynote Sessions 4 : £Rii&E

i

Promoting development of China’s state owned and privately held auto companies: Moving to real
partnerships, technology transfer and access to global markets
¢ What can be done with today's JVs to develop them into true partnerships (beyond just contract

towards EV and the intelli envir y

 Proactive measures to p
friendly vehicle (i-EFV)
* Facilitating increased competitiveness of the local automotive industry in terms of quality, reliability and safety

PERETUHEX TSI THERRMBER. SRESSNREEEE
* SARAERMERIANIAE 5 R R ATk

o REVRIRIEHE, (ReiEBmMENEENMRUSE (FEFV) BRE#HS

s RHENSFETIMNERE. AEENZelE, MRSRFD

Overseas perspectives and country case studies: Mega-trends, business models and impacts of

technology innovation

* Global mega-trends impacting the auto industry

* Approaches being taken to lower emissions, towards greater fuel efficiency and medium to longer term zero
carbon approaches for personal mobility and public transportation

* To what extent should the global industry roadmap be set by the market or government?

ESER SRS : ARETIRRMR AR ELEXFRARIH

o 2ECIEITIREE R EF0

. Ef‘ggﬂfﬁﬁ?ﬁii RS TURMEREMRARNEE, URAMARENARIETM BRI
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o THABRTRIZ A 2 IR T AL 72 B RO RR LR E?

13:00-14:00
14:00-17:30

Networking lunch BXiEF 8
Afternoon Track F& : itz

E=mobijlity'and electrification: Critical steps for market growth

 Status of critical enabling technologies needed for EV market growth

e What are the key decision factors for success in China’s ad of an EV chargi dard?
o What should be done to facilitate mass installation of i EV charging points?
e Emergence of wireless charging and its potential

© Should fi ial subsidies and if continue and, if so, which ones will be most effective in
promoting EV?
BEEME N EINE XL R

* B ETIE KRR R EER AR

* ERINR AT BT ERE EHIXRAREER?

* AR AR LR R (E F{ER B B BRI E TR R ?

* TEFTRAIAR RGN ?

» BEERNMEIHELTANETVREING? WMRAAZAS:E, L FERESRAFRMHE BIFE?

Realising the goal of much improved driver and vehicle safety through active and passive approaches

* What can be achieved though adoption of ESP and ESC (electronic stability) to bring down unacceptably
high driver and pedestrian accident rates on China'’s roads?

* Potential for vehicle differentiation for competitive edge with increasing consumer awareness on safety and
increasing affordability of safety systems

o What approaches can be taken to assure widespread adoption of vehicle safety technologies in China?

e Future p ial for further accident risk reduction with integrated onboard technology linking i ively
with highway infrastructure and nearby vehicles

B EHFEE AR, TUREEREERENERZ LM ER

o @I SLFIESPAIESC (BBFISEMERSE) , MAIMEEPEBR _ ESERANERE?

0 E% ERERLBIRRBURN R RYRS AN LA, BT ERE R TS S

o PIREULSENE, WRTEDE SZRAFERRERAR?

o B EBRAS NERIENAFEREN KK, #H—S R RERXLHIR S

Aligning new directions in urban personal mobility with China’s goals for future eco-cities

development

© The need for new OEM business strategies to help mitigate increasing congestion in major cities and
growing municipal restrictions on new license plate issuance

* Evolving a new technology and policy roadmap for energy efficient and economically viable urban vehicle
networks and supporting sustainable infrastructure

* |n what ways might personal mobility evolve (EV and beyond) to overcome today's traffic congestion and
infrastructure shortcomings?

o What are the experiences from pilot trials to date and possible new directions?

BB R S E BB A S R R E#RE T E

* OEM/” BTRZHIE D FARE, ZMER AT E ST ERNEEER, Fi N HBAT
XHHLENZE R ER R BN M e AN B PR

* AERGFPTHR T REEUR TS E MK IR A SBERIRAE, RIS ERMIRE

. /\A LBAZINAIRRE (BISESE) | TPIRRRERAYC)?

B3 LA IR B R BRI RRARIE? e BRI

17:30 Close of day one E— X & N&ER

ing) with stronger brands and IP?
* What approaches should be adopted to improve vehicle quality and reliability for better competitiveness in
global markets?
* How can China evolve its own trusted brands faster and more effectively when these have often taken years to
build up overseas?

REFPEAEFARESELWHRR : HERESH. BRARILMLKRTHREDH

» BREINAA EEL RN EEREFMIAFNNEESEXR (BEBRNARES) ?

o BRERSEFMREN TSN, DUIRHESNHIZNES?
 BHFERSFARBRUAIMNGEEE, PEXNIRRER KA RIESEMAE KmhE?

Auto industry consolidation in China: What strategies will imize future b

in China and overseas?

* How can consolidation be facilitated in today's relatively stable market with 8%-10% p.a. growth rate?

e Which busi models and gies should be idered?

* What prerequisites are needed for M&A to have a significant role in consolidation?

* Can consolidation take place driven by market forces or to what extent is stronger government intervention
needed?

PESFETLEH : PP WiRK AR AP EFBIM S ETLRERAFRORRINE ?
» EEAIFIBKEA%-10%. ENRENTHT, MAKIXLEIER?

* AT KPS EFF, PIRAMPLARE?

* FMZER AR, TREFETIAH P RIEXRIER?

* BHESUTIZNEANN? AFBWANMRBEFTTH?

opportunities overall

and

High=growth aftermarket opportunities ahead: Achieving pr

‘customer satisfaction

spHow big an opportunity will China’s future used car market present? What should China's suppliers
and OEMs do to prepare to take advantage?

* Development of aftermarket ism: Implications of changi attitudes to car care and
maintenance

 Opportunities for development of China’s parts and components industry: Key need for technical innovation,
improved quality and economies of scale for competitive edge in a global procurement market

* What should be done to ge greater D y in the market for OEM vs. non-OEM parts and
lower quality substitute parts?

* How can the need for effective warranties and insurance-related services be realised?

KERMOEGHTHNS | SABFRRFEPLEE ?

° ﬁ@**ﬂﬁ?ﬂgiﬁﬁ%hm%uﬁéaﬂmﬁ? HENSE] BAZANATES, TAFIAX—
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B

* StYOEM, IFOEMFANREREMBRAHT, NIFIRSHIZTRIEHE?

* “FEWNERRETRMABRRSNEZF K

The future of dealerships and distributors: What is the p ial for into new

service markets?

© Success strategies for dealers and producers in supporting a used car market as China evolves to the
Western market norm with more used car sales than new

* Earning money on car services: What can full-service (3S and 4S) dealerships that bring together
showroom, sales, service and spare parts, do to increase profitability and nurture customer loyalty?

 Potential for closer collaboration between OEMs and independent distributors to develop integrated
networks

 Evolution of online and multi-brand dealerships: What is their future potential in China?

SHBHDHE RIS XEREEHHNEN

c EEREN_FETGES LR, #ANBAATINENRN, —FEHSETNEHRS,
WAIARR S 15 — F i d KA S )T

* 27UBRSEHEE (3SIEF4SIE) MAERT. HE. RESMEATHRA—E, RSEF
AES]. IRITIHEREBIRAE?

» TFOEM/ B ZHEARBTNRR, SFRI—FEME

» WL % RIBZHEIPEE: hERTENEIRE?

Beyond cash: Evolution of auto financing options and potential for new business directions in

operational and finance leasing, fleet service and i

* How might the role of non-bank financial service captives in China grow to better meet their dealer network
and customer needs?

* Implications of improving D y and credit information

* Looking ahead: potential for the financing of new mobility services and solutions

i{'.g%ﬁéizEﬁﬂﬁiﬁlﬁEﬁﬁﬂ:u&%‘z‘ﬁ*ﬂﬁﬁﬁﬁiﬂﬁ ENEE, RBMREFMREH

o PEMIFRITESRMBSHIZNAILR, T REEFHIHREEHEMETERERTER?

» REEAENERERNENX

* RERFK: HRBIRSHIRT RH0RTTEN

08:00-09:00
09:00-13:00

Evaluating the hybrid and EV opportunity in passenger and
commercial vehicle markets

FERRENHRETGPHEENE

Boosting transportation efficiency in China's commercial and
public transport fleets
HFENERERSREMN PR, SATFEERH
b3

Light-weighting for more fuel efficient and higher
performance vehicles

BREMATAENTIEE SiEMEER

13:00-14:00
14:00-17:30

What is China’s emerging consumer class looking for in new
passenger vehicles and how does this differ between
younger and more affluent middle age groups?
PEHMNHRENERENDRAERSPLITI 2 F
BRENRAEHRHPEREEEERNESR?

Which lesser developed markets with lower income
consumers in Central and Western China, as well as 3rd and
4th tier cities, offer the greatest promise for automotive
industry growth?

PEGERMH AT, PEHHAERKED ?

Adopting powerful digital marketing and social media
strategies for auto market development: Best practices for
OEMs and dealers
BRENVEXHHFEHNHZREERATRETHHR
& : OEMJ” B i (£ 30Rk

ol

Smart d vehicle yi ion: Delivering
new business opportunities beyond telematics

AEEBRA IR E DR Z IR

17:30 Close of day IE & EliH AT

Registration Zig 538t
Morning Keynote Sessions 4 : EEH

 For which applications and market sectors do the various types of hybrid powertrain provide a competitive advantage for owners and operators?
 Prerequisites for successful market growth in terms of services, infrastructure and facilities

* What evolution can we expect in hybrid vehicles compared with EV and d d ICE vehicles and how might this impact the market?
© What are the future roles for hybrids compared with LNG and other alternatives in commercial vehicle and transportation sectors?

© Comparing cost of ownership across different new energy and energy saving vehicle types

o EMERFPR SR EEMLEN AP A EENEEFRHZHAE?

o fERRSS . BRI ANEIESURE AL Ih TG K AIATIR

o SEHELGENNRTLRTELL, REATRAETMIRGINEIEE? XIG miz = £ EERIR?
CRAMNDEMBIIERRNMSSENS, ARBEFRFENRBILHIEEFHAE?

o LU R M BEIRT Ty BEE MR B MIAR A

 Best practices, business models and cost benefits of mudemlsmg fleet management

* Potential of emerging innovative physical and digital technoll h d transportation efficiency

* What policies and regulations to promote efficiency are being adopted in overseas markets?

o Potential for clean fuel and liquefied natural gas (LNG) engines

o Evaluating the future contribution for lighter materials, new el

* Possible regional vs. national solutions for lower emissions

o FNEBIAMCHIRETR. BUAEFMANE

o I AR TR AR S E RN ENE S

J 5\‘39I\Fﬁi%fP%ﬁﬁfE#E’JB(%%D;‘HM;E{Ei&?&%?
TEEREIFIRICRAS (LNG) KantlaIsE

o IHERSMMEL B FAREIRG RS, StRETIE RIS

o ERHRMA X RN 2 E ERRIRTT R

a

ic and fuel injection sy d turbo and other approaches

* What contribution to reduction of carbon footprint can be made by the new generation of light weight, high strength materials?
 Updates on auto industry applications with high-strength lightweight steels, al ium and carbon fiber composites

* How can the current higher costs and fabrication challenges of these materials be lowered to more affordable levels for Chinese 0EMs?
o FT— SR ER MBI A T IR E D

e 2RERIMN. HEE. GEEMBRRAUE SMENATRETUHISNES

o MR RRR LM BRI A S S, SIERMAIPkE, AR hEOEMEM S BN FIEZAIKF?

Networking lunch BXiE 5 &
Afternoon Sessions T4 : 50 EiH#

* How are social attitudes, spending patterns and
* Evolving consumer perceptions the SUV and luxury status

* How can a shift in buyer preference towards greener EVs and hybrids be achieved? What other factors are important besides subsidies?
* To what extent and how might consumer attitudes be changed from a focus on car ownership to car sharing and related services?

* What can be done to promote the concept of selling mobility?

o FEETIZHRA, HRSEMNEEL?

. 5%%%N:FSUV%D;,—<—1E$E’JI)\5ED B

AR EH RN T EMREIMRIBHETIRSNNE?

« AR EEH BB SENRE S EREHEERRS?

o QORI REHES FERIESHE RIS

in a maturing auto market?

* China’s continuing urbanization: How much room for automotive market growth is there?

 Opportunities and challenges in China’s emerging cities and provinces

* How should China’s new growth cities respond to avoid the traffic management and congestion problems faced by China’s 1st tier cities today?
o MEMRFSIATL: XX ETI A& EHAERTE?

o thEHT4 A T ERIHLERIY L

* AT ERPE—EHTHIRHOEERIEERIR, 4 m A EA?

* What role can digital marketing and social media play in facilitating the car buying process in China?

* How can marques and products be promoted more efficiently?

 Key factors for success in managing dlgltal marketlng campalgns and related soclal medla channels
 Potential of web analytics for ent p (CEM)
o BEFEHANE A AN AR EE E A fa REE’JW’@E,AL&?

© SIATSE NS RE T fhR A0~ 2

« EHERNERHFEHEFEENTIER M REAREN X RAER

* MENMTAT ISR EERE L oHIIEFXRERE (CRM) HIEH

* What are the major benefits of connectivity |n enhancmg the driver experlence7

* Potential of the LTE d car and ystem and fori

* How can y best be exploited to i vehicle op | efficiency and reduce carbon footprint?

* What innovative business models should OEMs, suppliers and service providers be adopting for a smart connected vehicle world?
o ERMAEMR S E AL E A A WL LR

o TERBCSE URIBXRESREAIMERIIFE D

 MfAISATEFAEEYE, REFMEHEIE, BREE?

« OEMJ . AR SIRMEASE AWML eIFE LR, KISEZ K R?




Audience profile 5SS RN

Senior decision makers from auto industry management,
municipalities and government organisations including:
AETUERERER. TRETMNBRANANESRRRE, &
& -

e Passenger and commercial vehicle 0EMs and joint ventures

FAFESEAFEEM B5aRE

e Government policy makers, regulators and R&D institutes

BREH|EE. WEYMMFETY

e |eading suppliers, parts manufacturers and aftermarket providers

BRENE, SRAFES

¢ Leading dealerships and distributors

BREEBSNHE

e Service and infrastructure providers
AR S FNEMIZER A

e Industry advisers and consultants

1T =) FR & 1A

e |nsurers, financiers and strategic investors

REGAE]. RREAANASRIE TR 5T

¢ Advisers, consultants and media

TAEIESEESES

e Strategic investors and venture capitalists

ARIBIR BT BN B A

Geographic split 3B %
c

A 85% China H[E]
B 10% Asia Pacific T A X
C 5% Europe and North America BRHF0IL3E

Testimonials of Last Year's Summit:

N EFIFSRYHETFITIL -

“It was inspiring! | learned a lot from the presentations and the discussions”
“EEEERKRME! EHTHeI R HEEEL”

Mr. Allan Larsson, Vice Chairman and Project Manager, EIBil2020, Sweden (a former Minister of Finance)
Allan Larssonst4, FBAEIbiI202017 HE|EFRFINEZE ([RInsaM5E6K)

“It was a very good event. | enjoyed it and also learned a lot”
“RIMEWIERE, TIFEERIR, BFEETRS”
Dr. Gang G. Xu, Partner, PwC PRTM Management Consulting, China

I L, EIEREPRTMEFEZIGH FE LGS AN

“You choose very interesting topics and it was a great mixture of delegates and
speakers; | made many worthwhile contacts and had really interesting insights”
WHMINERTIFREBNER. SSNRNEARENESHR. &
BIETERNXRANLE, R\ TEEAREXANEEN”

Dr. Jan Fritz Rettberg, Executiv petence Centre E-Mobility, Infrastructure and Grids, TU Dortmund, Germany
Jan Fritz RettberglF+, {23 ETWAZ BB, BRI SEMENFOEE

“Wonderful opportunity for industry insiders to discuss the market and
technology trends”
‘X2l FALTHETIZAIR AR B REF ="

Yale Zhang, Managing Director, Automotive Foresight, China

KR, TERINEL BIEF SR

“Succeeded in having speakers in a good level with people from more official
Chinese positions too; that's incredibly important!

‘BNz EFEHEENERIEES, T EHEREREHEE
7, X—RIFREE! 7

Christian Kunkel, Senior Advisor, Scania China
Christian Kunkel, Hff&/ETT F[F 2\ 52K 5]

Registration & Delegate Fees & 5 &2 A

~

Early bird BB {5 1 Early bird B E{fE 2 Regular Price IE &

on / before 30.9.2013 =2 &il on / before 15.11.2013 =2 il after 15.11.2013 2[5
Full Conference (2 Day passes) RMBA K 2,899 RMB A E 3,199 RMBA K 3,499
2N (2K) USDZEE 470 USD=+ 518 USDZE4 567
Day15—XK RMBA 11,599 RMB A K 1,799 RMBA 11,999
912.2013 Monday 2Hi— USD=E4 260 USDZE 292 USD=% 324
Day2 58—k RMBA K 1,599 RMB AR 1,799 RMBA K 1,999
10.12.2013 Tuesday 2HA— USDZE# 260 USDZE 292 USDE+ 324

15% group discount if 3 or more delegates register at the same time
=S EERHR A PIE6% A0S
Additional RMB500 administration fee for onsite registration

D7 A S INUB007T A R A TEZR

Book online by visiting the Summit website on: www.nextgenautosummit-china.com / VOR link (TBC)
BOENSEIE=MLG, F2RIR%: www.nextgenautosummit-china.com / VOR

Or contact B{ER4ZR

Anna Gu

Tel E21%: +86 0216160 8569

anna.gu@china.messefrankfurt.com

Take this chance to and showcase your products, services and brands:
B XX SRR m. RS5EmhE

A substantial and comprehensive delegate and visitor marketing campaign will deliver the right audience and ensure you benefit from the
strong delegate base of senior company representatives and the potential for synergistic client relationships. Key sponsorship opportunities
are available to:

SAEHENSEHEEEENHHNIEERR, WRIEBNSELWARMRHNSNERREER, TORENMERAXR
BB, ARIESRHTIIXBHEN S

* Raise your profile above your competitors

REESMN, KETRFNFZE

e Maximise exposure through our integrated marketing campaign
BY— A EHED), TIHEBRLE

e Ensure best access to your target audience

IR ST EIEARE AR AR

¢ Promote your company as one of the leading brands in the industry

W Bshl, BTk mEifs

e Increase presence and drive awareness of your products and services

REWAE, (e~ minRSNaE

Speaking opportunities, Sponsorship and Tabletop Display, please contact:
it L, BBFSERRIFRKE

Charlotte Chan
Tel EB1%: +852 21113977
charlotte.chan@inspira-events.com

Michael Cherrington
Tel EB1%: +852 21113972
michael.cherrington@inspira-events.com





